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Mobile Advertising — What’s The Opportunity??

Mobile phones outnumber TV sets by over 3 to 1; PC based internet users
by over 4 to 1; and the total laptop and desktop PC population by nearly 5
to 1. It’s hardly surprising that advertisers in many international markets
consider the mobile network as a big media opportunity.

Maturing Market...

Consider these numbers from a Wikipedia arti-
cle on mobile advertising:

“In Spain some 75% of mobile phone owners
receive ads, in France 62% and in Japan 54%. As
mobile advertising matures, as in the most ad-
vanced markets, the user involvement also ma-
tures. In Japan 44% of mobile phone owners
click on ads they receive on their phones. D2,
the biggest mobile advertising agency in Japan,
announced in November 2009, at the Mobile
Asia Congress, that mobile advertising was
worth 900 million dollars in Japan alone.”

With statistics like that it’s clear that this is no
immature market. Many advertisers consider
the mobile network to be a core component of
the digital advertising market-place —and one
ripe for expansion and development.

Why Mobile Advertising?

The pervasiveness of the mobile phone is be-
yond dispute. Moreover, mobile device features
are improving markedly — even in developing
countries. Device specification improvement al-
lows for a more sophisticated advertising experi-
ence. However even lower end devices support
WAP and SMS — the protocols that are typically
used to deliver adverts to devices.

At SLA Mobile we believe that mobile advertis-
ing will grow in importance in all markets as op-
erators see declines in ARPU. Mobile advertising
represents an important opportunity to
monetise mobile capital investment.

Moreover, advertising opportunities are increas-
ing as advertisers create new, engaging user ex-
periences based on gaming, competitions and
event-related activities.

“SLA Mobile has developed an end-to-end solution allowing delivery,
management and reporting of advertising campaigns targeted specifically
to mobile users.” Turn over to find out more...




The SLA Mobile Advertising
Platform...

SLA Mobile has developed an end-to-end solution
allowing delivery, management and reporting of
advertising campaigns targeted specifically to
mobile users.

The SLA mobile advertising solution is a very pow-
erful tool that takes advantage of several new
advertising channels enabled by mobile teleph-
ony and associated data services.

The platform supports SMS advertising, MMS ad-
vertising, mobile web advertising, advertising in
audio calls, advertising in video calls, idle screen
advertising —and more.

SLA Mobile is also working with partners to fully
integrate the mobile advertising platform with
other key elements of service delivery.

As a core component of its advertising platform

SLA Mobile also supports interactive ‘interstitial’
advertising solutions for mobile or 3G data card

users.

The SLA Mobile advertising campaign manager
product integrates with wireless carriers’ existing
capability to track users’ browsing behaviour and
provides a dedicated server to coordinate tar-
geted advertising delivery and report on specific
campaign penetration.

Based on a user opt-in model, the closed-loop
interstitial advertising solution analyses individual
users’ browsing habits to define unique interests
and load specific advertising tailored to their
preferences between webpage loads.
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How does it work?

The mobile advertising platform has, at its core, a
campaign administrator. This configures system pa-
rameters, defines advertisers and operators and
provides overall operation and control of the sys-
tem.

Advertisers may have multiple campaigns. Each
campaign can consist of multiple adverts. There is
support for a variety of advertisement formats serv-
ing different mobile advertising channels.

Campaigns and adverts can be targeted — based on
user demographics or behaviour — in order to be
most effective. Each campaign has an assigned
budget, based on the number of impressions to be
served. In addition, the advertiser may specify a
daily limit on the impressions served for a cam-
paign. Campaigns also have priority associated with
them. The SLA Mobile Advertising Platform offers
three priority levels.

Operators (the term includes mobile operators,
MVNOs, content providers, and mobile websites)
deliver ads. An operator may request an advert of a
specific format from the ad server using a Web Ser-
vice API.

The platform generates statistics of the ads served.
The statistics may be classified and/or filtered by
advertiser or by the operator.

Benefits at a Glance

The SLA Mobile Advertising Platform allows adver-
tisers and network owners to take advantage of the
mobile subscriber advertising opportunity.

The solution operates end-to-end — allowing plan-
ning, delivery and control of campaigns to maximise
return on investment.

Supporting multiple channels, and allowing for fine-
tuning of campaigns, the SLA Mobile Advertising
Platform allows mobile advertising to come of age
and produce tangible returns on investment.
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